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900kBlog posts in 24 hours

1,724daily marketing messages

8Bweb sites

2Memails sent per second

Today’s Dilemma

Source: Radicacti Group, 2008

Source: Yahoo, 2009

Source: Publicity.com, 2009

Source: Technorati, 2008

Source: Nielsen Media, 2008
357avg text msgs sent per month
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…Connect with Social Media
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…Bringing Social Media into Focus
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Who Uses Social Media? 
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Over 70% of US online adults now participate 
in some form of social media activity.

Source: Forrester Research, 2009
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• 84% (16 out of 19) of sites have more female than male users.
• Twitter and Facebook almost have same male-female ratio. 

Source: Google Ad Planner, 2010 (United States demographics data)
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Source: Google Ad Planner, 2010 (United States demographics data)

• 61% of Facebook’s users are 35 or older. 
• 64% of Twitter’s users are 35 or older.
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Social Media

• Facebook
• Twitter
• Social Search
• Custom Social Networks
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Facebook
• Launched 2004

• 133 Million Monthly Unique Visitors

• 2nd Most Popular Site on Internet

• Mobile Friendly 

Sources: Compete.com, PC World
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Start a 
Conversation!
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Conversation Starters
• Individual Page
• Group
• Fan Page
• Open Graph API
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Individual Page Group Page Fan Page
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Individual Page Group Page Like Page

Athlete?

Philanthropist?

Artist?
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• Ask Questions
• Promotions
• Featured “Fan”
• Fact of the Day

Conversation Strategies
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How are you represented?

Quality Consistency Integration
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Turn Fans into Enthusiasts.

• Discover 1%
• Research Performance

• Motivate 1%
• Provide Incentives

• Analyze Results
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Case Study: Trader Joes Fan

Trader Joes Enthusiasm
• Fan Page and blog created by a Joanna Brooks
• 175,000+ Fans, Featured in several newspapers
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$3.60 Value of A “Fan.”
• Valuation based on impressions generated in Facebook News 
feed and stream of recent updates from users’ network.

©2010 Trinet Internet Solutions Inc. All rights res erved.



Facebook Insights

Sources: Facebook.com Insights Example
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Image Source: Facebook

Facebook Connect

2009

Open Graph API Interaction
April 21, 2010

• Allow any page on web to have features of a Facebook Fan Page.
• Leverage Facebook Widgets, like Fan Box, and any API.
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Case Study: Docs.com

Source: Docs.com
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Case Study: Docs.com

Source: Docs.com
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Case Study: Docs.com

Source: Docs.com
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From “Fan” to “Like ”
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Case Study: IMDB.com

Source: IMDB.com
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Social Media

• Facebook
• Twitter
• Social Search
• Custom Social Networks
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Twitter

• Launched 2006

• Micro Blogging Site

• Over 23 Million Monthly Unique Visitors

• Sustainable Traffic from 2009 to 2010
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Start a 
Conversation!

Conversation Starters
• Fact of the Day
• Ask a question 
• Randomly Reward a Follower
• One Day Promotion 
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How are you represented?

Quality Consistency Integration
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Twitter.com/komenforthecure

Twitter.com/HurleyClothing

Twitter.com/avinashkaushik
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Create a Hashtag (#)

Hashtags.org Sample Search “Marketing”

Benefits
• Easily Identify Content
• Analyze Trends
• Identify New Followers

+ # (hashtag)
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Analyze Sentiment

• Twitrratr.com allows users to search public sentimen t on Twitter.   

Twitrratr.com Sample Search “Servant Leadership”
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Return on Listening.

Hewlett-Packard Infused Social Listening in Customer Service 
• Saved $10 million in call center costs*

Source: Imediaconnection.com, 2010

Procter and Gamble reports that nearly ½ of its innovation 
comes from outside the company through social 
engagement.
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Helpful Twitter Tools

• FutureTweets.com
– Schedule Upcoming Tweets

• Bit.ly
– Track URL Clickthroughs

• TwtPoll.com
– Create Polls & Learn Needs
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Social Media

• Facebook
• Twitter
• Social Search
• Custom Social Networks
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Is it a search engine?
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Google’s Social Search

Google’s New Experiment Search Feature 
That Displays Real-time Social Media 
Updates From A Search Query.
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Image Sources: Google.com

Launched 2010
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Case Study: Mashable.com

dVisit Mashable’s Google Buzz Profile

Share Article with Friends
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Mashable’s Google Buzz Profile

Google.com/profiles/mashable
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Social Media

• Facebook
• Twitter
• Social Search
• Custom Social Networks
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Custom Social Networks

• Launched 2005

• Free & Paid Versions 

• 5.7 Million Unique Visitors per Month*

Source: Compete.com, 2010
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Case Study: World Kidney Day

Worldkidneyday.org

• Increased Awareness 
• Shared Event Locations on Google Map
• Included 12-Question Quiz
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Why Create a Private Network? 

• Manage Content
• Share Videos and Pictures From Events
• Control Privacy Settings
• Moderate Discussions
• Connect Small Groups
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Case Study: RockMoto

Rockmoto.com

• Music. Videos. Cool. 
• Celebrity Riders, Pandora Music Integration
• Upload Your Own “Roller” Video
• Cool Community of Rider Connections
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How to Grow Your Private Network? 

• Encourage Member Promotion 
• Share Content on RSS Feeds
• Connect With Bloggers
• Maximize Offline Efforts
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Integrate!
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Be Remarkable!

Create a Noteworthy Presence!
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Takeaways

• Focus on Quality , Consistency & Integration

• Motivate and Inspire Enthusiasts

• Niche Works!

• Get Help With Strategy and Implementation 
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Questions
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www.trinetsolutions.com

LA Office: 949-442-8900        DC Office: 703-548-8 900

Mobile – Applications – Websites - Strategy
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